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                                                            Bad karma: we can't find that page!

You asked for https://www.ecotextile.com/importedmedia/downloadfiles/OEKO-TEX_MADE_IN_GREEN_Standard_EN_DE.pdf, but despite our computers looking very hard, we could not find it. What happened ?

	the link you clicked to arrive here has a typo in it
	or somehow we removed that page, or gave it another name
	or, quite unlikely for sure, maybe you typed it yourself and there was a little mistake ?


It's not the end of everything though : you may be interested in the following pages on our site:


	2011090211186/materials-production-news/new-eco-standard-for-textile-machinery.html
	2011061611099/materials-production-news/new-standards-for-commercial-furnishings.html
	2012082111642/materials-production-news/taiwan-firms-sign-up-to-bluesign-standard.html
	2010080410770/materials-production-news/crailar-approved-for-chemical-input-standard.html
	20081002841/materials-production-news/how-green-is-your-wardrobe.html


 



    
            
    

        

            

                                                    

        
             
                                    
						





		

				

			
			
		

		

				

						Intertek to verify Better Cotton standard

			
			
						BOXBOROUGH - Inspection and testing organisation Intertek has been approved as a…

			
		

		

		
	

	







		


						

	
																																																																			
							
						
																

	




		


						





		

				

			
			
		

		

				

						H&M Foundation and GFA link on circularity

			
			
						STOCKHOLM - H&M Foundation has linked up with the Global Fashion Agenda (GFA) initiative…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						Lenzing publishes 2023 sustainability report

			
			
						SPONSORED CONTENT – Austrian fibre manufacturer Lenzing has revealed its progress against…

			
		

		

		
	

	







		


            
        

        

                    

        
             
                                    
						





		

				

			
			
		

		

				

						Profits from forced labour up 37%, report

			
			
						GENEVA - Annual profits from forced labour rose to $236 billion globally in 2021 - a 37%…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						Urbanic completes Series C funding round

			
			
						LONDON - Socially responsible fashion brand Urbanic has completed a $150 million Series C…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						Asahi Kasei and Lenzing partner on sustainable fabrics

			
			
						MUNICH - Stretch yarn manufacturer Asahi Kasei and cellulosic fibre specialist Lenzing…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						Renewcell deadline extended amid new buyer hopes

			
			
						STOCKHOLM - The trustee appointed to oversee Renewcell’s bankruptcy proceedings has…

			
		

		

		
	

	







		


            
        

        

                    

        
             
                                    
						





		

				

			
			
		

		

				

						AAFA urges Bangladesh to end garment worker detentions

			
			
						DHAKA - The American Apparel and Footwear Association (AAFA) has called on the Bangladesh…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						TextileGenesis upgrades traceability platform

			
			
						PARIS - Blockchain technology specialist TextileGenesis has launched an upgraded version…

			
		

		

		
	

	







		


						





		

				

			
			
		

		

				

						Turkish apparel firms eye greater US links

			
			
						ISTANBUL – The Istanbul Apparel Exporters’ Association (IHKIB) has signed a collaboration…

			
		

		

		
	

	







		


						

	
																																																																			
							
						
																

	




		


            
        

        

            

                                                    

        
             
                                    
						




		


            
        

        

            

                                                    

        
             
                                    
						
		


						









	
		

				Video: Lenzing launches new sustainability report

			
		

		
		
		
		
		
		

	



	
		

				VIDEO: Tracking garment worker abuses in Myanmar

			
		

		
		
		
		
		
		

	



	
		

				Fashion versus climate change: mitigation or adaptation?

			
		

		
		
		
		
		
		

	



	
		

				Fixing Fashion: Five years on

			
		

		
		
		
		
		
		

	



	
		

				Video: How Debrand is sorting textile waste
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		TESTEX - your partner for OEKO-TEX® certification			
			



	SPONSORED CONTENT - TESTEX is a globally operating and independent Swiss testing and certification institute. Our expertise lies in testing, analysing and certifying textiles and leather, and we are one of the official OEKO-TEX® representatives. From the raw material to the finished product – we set standards and support brands, retailers and manufacturers in achieving their environmental, social responsibility and quality goals.

OEKO-TEX® certification enables consumers and companies to protect our planet by making responsible decisions. With its modular system, OEKO-TEX® offers independent certifications and services to have products tested for harmful substances, to protect the environment and to ensure fair working conditions for people working in the textile and leather supply chain.

OEKO-TEX® RESPONSIBLE BUSINESS: a step ahead of regulatory requirements




OEKO-TEX® RESPONSIBLE BUSINESS is a management tool to meet due diligence requirements in the textile and leather industry. It certifies the management system of a company with a step-by-step approach to integrating human rights and environmental criteria into their management processes, allowing them to fulfil their due diligence obligations along their supply chains and identify risks at an early stage.

The RESPONSIBLE BUSINESS certification fulfils the requirements of the new German Supply Chain Act (Lieferkettengesetz), which aims to protect the rights of people who produce goods for the German market, including garments and other textiles. The bill also covers environmental protection. To guarantee better human rights protection, companies must ensure human rights along their entire supply chain and set up grievance mechanisms and report on their activities.




 

Find out everything you need to know in our OEKO-TEX® RESPONSIBLE BUSINESS Q&A and video:  

 

www.testex.com
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		Promise of Regenerative Agriculture to the Future of Fashion			
			



	SPONSORED CONTENT - The LYCRA Company and Qore® join forces to create next generation bio-derived LYCRA® fibre with QIRA®

The global apparel industry is responsible for 8% of the world's greenhouse gas emissions and the industry is mostly reliant on hard coal and natural gas to generate electricity and heat. Without significant changes, the greenhouse gas (GHG) emissions from the industry are expected to rise by almost 50% by 2030.*

However, recent data from the Rodale Institute shows that if farmers can improve soil health, through regenerative agricultural practices, then more than 100% of the global annual CO2 emissions could be sequestered into the soil. That’s roughly 52 gigatonnes of carbon dioxide every year!

The purpose of Regenerative Agriculture is that farmers promote healthy soil practices and biodiversity including low or no tilling, planting cover crops, managing fertilizer use, and improving nutrient management. All of these practices are designed to increase soil organic matter and reduce GHG emissions by sequestering more atmospheric carbon into the soil. This in turn helps promote biodiversity - as well as improving water quality and reducing soil erosion.

In a ground-breaking collaboration, The LYCRA Company has joined forces with Qore®, a joint venture between Cargill, an expert in agricultural fermentation technologies, and HELM, a German chemical company. Next year, Qore® will be producing QIRA® - an ingredient derived from Iowa field corn. QIRA® will be the key component in renewable LYCRA® fibre, bringing the same comfort and fit as from traditional LYCRA® fibre, now with a reduced environmental impact.

When Cargill receives the harvested corn from the farms, part of the process involves separation of the kernel into discrete parts, ensuring each gets used where it can deliver the most value. For example, while the protein typically gets used to create animal feed, the starch portion can be found in a myriad of applications - including ethanol for gasoline, food uses such as corn syrup, and now, fibres for clothing. Steve Stewart, Chief Brand & Innovation Officer of The LYCRA Company, says “By adopting QIRA®, we’re making a significant commitment to reduce our reliance on fossil-based resources and to enable our customers to reduce their carbon footprints.”




Steve Kuiper (pictured left), whose family has been farming in Iowa for more than a century, speaks to its benefits. “Iowa has some of the most productive farming ground in the nation, excellent infrastructure for transporting goods, and the support of organizations like Iowa Corn Growers Association and Iowa Corn Promotion.”

Iowa is also home to Cargill’s biotechnology campus and corn refining operation in Eddyville, Iowa. The Qore® facility for manufacturing QIRA® is also located here, tapping into Cargill’s expertise, R&D and network of farmers. The Qore® facility will run mainly on wind power, reducing energy GHG emissions, and will source field corn from within a 100 mile radius - reducing transportation emissions and providing local farmers, like Kuiper, with a reliable market for their crops.

 

 

To learn more, visit: lycra.com/qira 

*United Nations, UN launches drive to highlight environmental cost of staying fashionable, 25 March 2019
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		Fast fashion, durability and other hurdles to climate neutrality			
			



	SPONSORED CONTENT - Slow and steady wins the race, says the International Wool Textile Organisation.

We all know the Aesop fable about the hare and the tortoise. It comes to mind when looking at EU’s ambitious textile strategy and its aim to put fast fashion out of fashion with a plethora of policy measures.

If the aim is to win the race against climate change, should we bet on the hare or the tortoise?

Rewriting the old fable, we can equate the hare with technological innovations such as fibre measurement tools to make projections about durability, longevity and repairability. These are ingredients in many EU policy instruments, including the EU’s Product Environmental Footprint Category Rules (PEFCR), Extended Producer Responsibility (EPR), the Ecodesign Directive and Green Claims Directive.

The tortoise, on the other hand, represents the slow and the steady, processes that stand the test of time.

Meet the hare

Most tools in the EU’s Textile strategy and the underpinning policy currently favour synthetic-based fabrics.

During a recent Lasting project seminar (see lasting.world), Ingun Grimstad Klepp, Professor of Clothing and Sustainability at Consumption Research Norway at Oslo Metropolitan University, said: “If we are demanding more durable products, using standard tests for strength, pilling, colour-fastness and abrasion, this means more plastic in apparel.

“If we are looking at regulation of waste, eco-modulating fees based on weight, we favour plastic apparel, as synthetics in general are lighter.

“If we are looking at recycled content as a policy tool, synthetics win again, even though this will mainly be from recycled bottles.

“And, last but not least, if we use LCAs to dictate what are preferred fibers, synthetics come out ahead.”

Research shows us that consumers prefer natural fibers over synthetics.i

Meet the tortoise

The tortoise takes a different tack. Rather than projecting what products will have a long life, the tortoise urges consideration of one factor: how long an item of fashion has been used.

Actual use means the reality of use, regardless of how durable, repairable, or recyclable the apparel item is projected to be.

We can understand actual use through a very simple technique: the humble waste audit.

The biggest hurdle in this race: overproduction

The main problem in the fashion sector is overproduction. Images of clothing-clogged beaches and textile mountains, from the Atacama Desert in Peru to the beaches in Ghana, should haunt us. The OR Foundation has started its own waste audits, which will give us valuable data that can feed into the EU’s policy tools. The revised EU Waste Framework Directive proposes that biannual waste audits take place in all EU Member States.

If all apparel and other textile labels include the date products go to market, these audits will show the actual Duration of Service.

Research shows that the majority of clothing is not thrown out because it is worn out, but because it no longer fits, or we have grown tired of itii.  Looking at durability for clothing the way we would for a toaster or a battery  simply does not capture the true picture.

In the meantime, one waste audit pilot study, completed earlier this year in Norwayiii, showed that 80% of the brand and care labels in diverse waste streams were intact, offering sufficient data to pinpoint which brands and what products have had a long or a short life; and what the fiber-composition is. The study also revealed a number of items were discovered with the price-tag still intact, having never been used at all.

A similar study in Holland had many of the same findingsiv; 75% of labels were intact. As in the Norwegian study, a few brands dominated the findings, ones identifiable as “fast fashion” (albeit a term that requires more precise defining).

The real winner: climate neutrality by 2050

The real winner of this race is neither the tortoise nor the hare. The real winner is the planet, in the form of climate neutrality by 2050.

To get there, a just transition is required that safeguards better use of our natural resources. Natural fibres, such as wool, are worthy of attention and should be rewarded for their contributions as renewable, biodegradable resources.

There is no silver bullet; slow and steady will be part of winning this race.

 

i Schytte Sigaard, A. & Laitala, K., 2023, Natural and Sustainable? Consumers’ Textile Fiber Preferences. Special Issue Natural Fiber and Competitiveness. https://www.mdpi.com/2079-6439/11/2/12

ii Laitala, Kirsi and Klepp, I.G., 2022, Review of clothing disposal reasons. SIFO/Oslo Metropolitan University. https://clothingresearch.oslomet.no/2022/10/19/review-of-clothing-disposal-reasons/

iii Klepp et al., 2023, USED, BUT NOT USED UP: Using textile waste to inform textile rating schemes. SIFO/Oslo Metropolitan University. https://clothingresearch.oslomet.no/wp-content/uploads/sites/1026/2023/09/Used-but-not-used-up.pdf

iv https://reports.fashionforgood.com/report/sorting-for-circularity-europe/
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		Spilling the dirt on compostable stretch denim			
			



	Italian textile manufacturer Candiani has shared details of an experiment to show off the compostable qualities of what it claims is the world's first biodegradable stretch denim.

A visit to his local butcher in Milan gave Alberto Candiani the idea for his company's ...
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							Trending Right Now

						 


		
				
			
			European roll-out for LPP used clothing scheme
Monday, 11 Mar 2024
			

		

			

		
				
			
			Textile firms drop SBTi scope 3 commitments
Wednesday, 13 Mar 2024
			

		

			

		
				
			
			Profits from forced labour up 37%, report
Tuesday, 19 Mar 2024
			

		

			

		
				
			
			European Parliament backs green claims directive
Tuesday, 12 Mar 2024
			

		

			

		
				
			
			H&M Foundation and GFA link on circularity
Monday, 18 Mar 2024
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Interested in advertising?

Simply give us a call

Sales: +44 1977 708488

Or if you prefer email, click on the button below and we'll get back to you asap









 


    

        
    			
			
			